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Unexpected status of RBO consumption
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B If RBO meet these terms?




1) Rice bran oil is a premium healthy oll
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, elementary and middle

schools use RBO for cooking
during lunch and dinner meals.

In Japan, about 40% kindergartens,
nurseries

is apremium

1) Rice bran oll
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1) Rice bran oil is a premium healthy oll
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2) Economy grows rapidly

Macroeconomic Index in China

10.6 ——-GDP/% -+ CPI/% a _ ™
D o 2017 Disposable
. 7.8
5.4 P69 67 69 Income Growth Rate
7.3%
26 28 2 gy, g3 21 g5 Y,

2010 2011 2012 2013 2014 2015 2016 2017

High Speed Growth Economic Restructuring High Quality Development
Before 2010 2011-2016 2017

) o)

Technological innovation
leads development in
global environment

Investment drives GDP to  Consumption promotes
reach double digit growth economic restructuring



2) Economy grows rapidly

Fast Moving Consumer Goods 15 _
(FMCG) Growth Rate / % Ranking
2017 VS 2015

Putting Into Savings $ 51
New Clothes * 43
3 37 |
Education Of Child & 36
Tour/Holidays/Vacations Q 33 ﬂ +1
Out Of Home Entertainment -0 28
Skin care/Make up/Cosmetic 9 23
New Technology Products [] 27




3) Health upgrade

Chronic disease in China




3) Health upgrade

Health is the top focus in China for
successive 8 years next to income

Edible oil could offer

Essential fatty acid

Energy

Trace element

RBO could also help alleviate

Hypertension

-~

Hyperglycemia ?.. L
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Insomnia

Journal of Clinical Lipidology, 2015, 10: 339-349.



3) Health upgrade
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More varieties (41.6%) .




Oil consumption in China

2017 Domestic oil consumption in China / KMT

Other, Sunflower oll,

. 2,138,6% 1,481, 4%
Peanut oll, \ |

3,130, 8%

Palmoil, Soybean oll,
4.800, 13% 17,250, 46%

Rapeseed oll,
8,500, 23%

(440 KMT, 1.18%) Japan: 97 KMT

RBO is still not in the mainstream [mdia; 950 KMT}




Why RBO is still not popular?

O Premium oll
O Economy grows fast
O Health upgrade




Why RBO is still not popular?

Reasons

4

/Historical reasons \ / Perception \

O Technology O Don’t know RBO
* High acid value O Don’t know the

» Refining difficulties benefits of RBO
* Low yield O Lack scientific

* Low profit advocacy

O Policy

\ Not fully supported/ \ /




RBO lack world attention

USIDA United States Department of Agriculture
Sl Foreign Agricultural Service

FAOSTAT

“ Graphical Query ~ Custom Query

113 Data Country Indicators Compare Data Definitions and Standards

FAS Home / Market and Trade Data / PSD Online / Custo e Crops processed

! ITEMS .
Commodities Attribute - QQ Filter results e.g. beer of barley
I () qil, coconut (copra) -
|OiISEEd5 v I () oil, cottonseed
KMeal _Ssunflowerseed " - Cj {'_':|||r grﬂundnut
Qil, Coconut —
/Oil, Cottonseed | \_J Oil. linseed
Qil, Dlive . () oil, maize
Oil, Palm o S : -
. Qil, olive, virgin
Qil, Palm Kernel I = 5 E
Oil, Peanut | ( )oil, palm
8': gap;:seeu . (3 Cil, palm kernel
!’ cvbean () 0il, rapeseed
Qil, Soybean (Local) I ol rap
\Qil, Sunflowerseed - () oil, safflower
Oilseed, C.DI:JFEI M _ I O oil, sesame
Summarize Summarize . e p——
: il, soybean
[Please Enter Summary Title | [Please Enter S I - 4 v

\[] Qil, sunflower )




The mission of the IARBO

International Association of Rice Bran Oil

One of the mission

Raise the recognition of the public and increase the market share worldwide



Case demonstration—Wilmar in China

Fewer RBO products
In China before 2010
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I g%;ﬂ e Oryzanol > 10,000 mg/kg

Phytosterol > 10,000 mg/kg

Oryzanol
7,000 mg/kg

Oryzanol de
3,000 mg/kg Nutrition Upgr




Traditional marketing channel

Supermarkets

i- 700+ promoters

. 40,000+ retail stores
I

|

Activities

- 50,000+ promotion activities in total |




Big promotion events
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New channel--pharmacies

O Recommended as diet therapy by pharmacists.

O 2,000+ pharmacies by now; 40,000+ pharmacies in the future.

w5




Communications

OTVs

O Papers

O Web news
O Blogs

O SNS APPs

Total influence:
200 million person-time

[ 5w P, LN N

AR LTR
CREREHET A AT ARAE SCR (i hthy

1, FAPENHRSRT

M—R AR E T A, Fanfer-mn
R, MFEAP, B, D, R MSTRAZOHBETEN
HiFEEASRTAN,

Prizes and Awards
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Promotion results

Baidu search index on RBO
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Baidu search index on RBO
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Baidu search index on RBO
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Baidu search index on RBO
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Opportunities—electronic commerce

)@ i @ Tmall sales in “11.11” (Billion USD)

Taobao.com
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JD 2017 “Double 117 Fantastic logistics:
Edible oil: 35,000,000 L Order in the morning, receive before nightfall
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World trade opportunities
L& e SiicRoaa Economic Bert
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The 21st Century Maritime Silk Road »




Thank You for Your Attention!




