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Disclaimer

We live in a society exquisitely dependent on science and technology, in which
hardly anyone knows anything about science and technology.
Carl Sagan




Innovation & Technology

Innovation
distinguishes

between a leader

and a follower.
Steve Jobs

The pace at which
people are taking to
digital technology
defies our
stereotypes of age,
education, language

and income.
Narendra Modi



Mobile/Social Adoption by Generation

Mobile and Social Adoption, by Generation

As of January 2018 m Overall (18+)

Millennials (born 1981-1996)
92% » Gen Xers (born 1965-1980)
Baby Boomers (born 1946-1964)
m Silents (born 1945 and earlier)

85%
T8%
67% 64%
53% 94% 529%
30%
I )

Own a smartphone Own a tablet computer

Published on MarketingCharts.com in May 2018 | Data Source: Pew Research Center
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85%

75%
69%
57%
23%

Use social media

Based on a survey of 2,002 US adults (18+), including 1,502 cell phone interviews, conducted from January 3-10, 2018.




C/D

A = MASSIVE USING
L A~ DEFNITION

= SYSTEMS ““2 & FRAMEWORK BETWEEN STATISTICS

SOCIAL verss 2= PROCESS £ == usiess st o
ORIVE waos eseanen == DATABASES /= v y7ics

TN SAN NAS = = — =3 s
SHORCES Sﬂ F"w ARE vm.“ M[ PROCESSING

¢ LARGE:
ISTORAGE

MILLION DEVELOPMENT
T IESNEJ S TECHNOLOEY =

g PARADGH (HADNG g
= ?’IAIEIIM NEw INITIATIVE ECBNGMIC pagcy VSTRIEUTED S5 Recomos. pgg INSH
& ARIETY RELEVANT
S e camage 3 2= TERABITES wanver ¥ ANWUAL j5£p
popte TAACE T pue SENSIR 2 NOW

ETERMINE
WELL

=
o =
NT REAL

w AMUU STRUCTURE worx

| - mucmuus INFRASTRUCTURE

= HANAGEWENT SEEE= IR VSTS ..
Bmmrunmmmn RESEAH -

=
i
§:I

EXABYTES
mm%

PRIVACY INTERNATIONAL  IMPLEMENTATION. BECOMES L[ARNmG gE E

S R =

£ 0 BASED “"‘s

'SEARCH =

INTELLIGENCE

fow  NATIONAL

=
- —

5
NEARLY
MAPREDUCE
f IJTU



Mechanization, Mass production,
water power, steam  assembly line,
power electricity

Computer and Cyber Physical
automation Systems

Image by "Christoph Roser at AllAboutLean.com"


https://commons.wikimedia.org/wiki/User:ChristophRoser
http://www.allaboutlean.com/

How Times Have Changed

l Trust the young people; trust this

. : generation's innovation. They're
making things, changing innovation
every day. And all the consumers are
the same: they want new things, they

S v want cheap things, they want good
¥ things, they want unique things. If we
C can create these kind of things for
S consumers, they will come.
Jack Ma


http://www.theworldbeast.com/technology-changed-world-today.html/how-has-technology-changed-the-world-today

Disruption Vs. Innovation

* Disruptors are innovators, but not all innovators are disruptors

* Innovation and disruption are similar in that they are both makers and
builders. Disruption takes a left turn by literally uprooting and changing how
we think, behave, do business, learn and go about our day-to-day.

« Harvard Business School professor and disruption guru Clayton
Christensen says that a disruption displaces an existing market, industry, or
technology and produces something new and more efficient and worthwhile.
It is at once destructive and creative.

Source: Forbes


http://www.forbes.com/forbes/2011/0314/features-clayton-christensen-health-care-cancer-survivor.html
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The Amazon Effect

The Amazon effect is the
ongoing evolution and
disruption of the retail market,
both online and in physical
outlets, resulting from increased
e-commerce. The name is an
acknowledgement of Amazon's
early and continuing domination
in online sales, which has driven
much of the disruption

Source: Whatls.com



https://whatis.techtarget.com/

The Amazon Effect

* The major manifestation of the Amazon etfect is the ongoin
consumer shift to shopping online. Another manifestation o
the Amazon effect is the way physical retailers and malls are
attempting to make in-person shopping a more compelling
experience for consumers.

* Hybrid e-commerce models, like click and collect, have also
arisen to streamline the purchasing and payment processes.
Click and collect allows customers to select and pay for an
item online and pick it up in-store.

Source: Whatls.com



https://whatis.techtarget.com/

The Amazon Effect



https://whatis.techtarget.com/

The Amazon Effect

* Beacon-based technology is another transtormation of the
retail environment. Beacons located throughout stores can
communicate with customers' mobile devices to help them
locate products and services and deliver proximity marketing
messages, among other possibilities.

* Proximity marketing might target a customer standing in
front of a product display with discount or upgrade ofters.
The same echnology can also enable contactless and
automatic payment so the user can just select their items and
walk out of the store with them.

Source: Whatls.com



https://whatis.techtarget.com/

The Amazon Effect

Interestingly, as the shift to online shopping continues,

Amazon itself

environments --

.

has begun a foray into bricks-and-mortar

beit with new technologies. Amazon Go, an

e-commerce mo

Ol

e application, uses machine learning, sensor

technology, machine vision and artificial intelligence (Al) to
enable consumers to purchase items in physical stores without
waiting in lines or checking out with registers.

Source: Whatls.com



https://whatis.techtarget.com/

How Technology Benefits Franchises

* Technology can help franchises use their capital and human
resources more effectively.

* Technology provides franchises greater efficiency and versatility
and is often a logical evolution for the systems, tools and
processes a franchise has had in place for years.

* In many cases franchises may need to make investments and
adaptations to maximize the benefits of technology but in today’s
world the transition is often quick and pain-free and the benetits
can be realized reasonably quickly
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Cloud Technology
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Cloud Technology Benefits

Consolidated Platform for Systems, Tools & Processes
Real-Time Inventory Management

Real-Time Labour Management

Unified gift card function

Integrated Customer Data, Gift Card & Loyalty Programs
Click and Collect Programs

Information Integrity.

© N o s W N

Enhanced Customer Experience



Rewards & Loyalty Programs
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Free Coffee

Crafted Coffee
Company

121 Blenheim Road
Riccarton

FREE COFFEE

89000

06/12 06/12 06/12 06/12 06/12

STAMP ME

Terms: 1 Stamp for every coffee purchased

Receive a FREE Coffee after the 5th Stamp

Offer More Det: Map

Free Large Classic Pizza

Pizza Hut

Shop 3, 63-73 Fitzroy Street
za fful” '
Pizzathat i

FREE LARGE CLASSIC PIZZA

©0COE
13/07 13/07 22/07 06/12 06/12
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06/12 06/12

STAMP ME

Collect 5 Stamps and Receive a FREE Garlic
Bread
Collect 10 Stamps and Receive a FREE Large
Classic Pizza
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Personal Training Sessions
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PURCHASE

Pre-pay for 10 sessions.

Receive a Stamp for each session. Once
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STAMP ME

Pre-pay for 10 sessions.

Receive a Stamp for each session. Once




StarBanks??

utll Verizon 9 341PM @ 7 53% [Eap

Where Starbucks stacks up in deposits ®@ My Rewards

Starbucks and PayPal have more consumer cash than many
financial institutions, in billions

$13.02

$4.55
wa(t $3.36 $3.32 .
$2.68 $1.2 -
billion 2 ' >
WG oo . 7S, s 3 Stars Until Gold Level
ATLL)s | = for you - I
every day PayPal _SVB_ SunTrust American The Starbucks Customers Green
'r“ﬁj‘f&' Gt Financial Banks Express Ba;::::rp Bancorp Dot Corp. Stars earned may take up to 24 hours to appear

Source: WSJ and S&P Global Market Intelligence, Starbucks A\

Rewards



374 Party Delivery Services

OQQ

Foodpanda

' ‘l L 1 =
asogla n1Ada1edn
Available on the ANDROID APP ON o Download from
D App Store || P> Google play n Windows Store

www.foodpanda.com




Beacon / Proximity Marketing

HOW BEACON TECHNOLOGY WORKS &

Retailers strategically The Beacons connect to It sends a signal to T The retailer can provide the
place beacons around a customer's Bluetooth the phone and the customer with a wealth
their store. enabled smartphone app. app is opened. of information.




Bea
con / Proximity Marketi
ng

WEL
¥ (ut;# 70 /1MMY!
A COCKTAIL LOUNGE

favourite

arivals 00 YOO
our exclusive o

ffer

new
2d enioy

explore the
section O

e ocktatan ey

n all Suits

300/° o“ O

e taan




Selt-Service Ordering Technology
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Digital Merchandizing Solutions

BURGERS

CRISPY JALAPENO KHALIFA DOUBLE TREAT
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Product & Equipment Technology




Product & Equipment Technology




Product & Equipment Technology

U’ure%ectar

100% COLD-PRESSED JUICE
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Emerging Markets Leading Technology Advancements

Emerging markets are at the forefront of global technology growth. Many emerging market tech
companies are the most innovative and fastest growing in the world, driven by young,
increasingly affluent and tech-savvy populations. The MSCI Emerging Market Index now has
the largest technology weighting of any global index, with its share rising from 13% at the end
of 2010 to 28% by the end of January 2018.Here are some reasons why emerging markets are
leading the tech revolution:

Huge Appetite for Technology

The Power of the Mobile Phone
Taking the Lead in FinTech
Governments are Committed
Technological Leapfrogging
Emerging Market Technology Titans

AN M



Access to The Internet

gi:iz FRANKLIN TEMPLETON
- INVESTMENTS

Urbanization Democratizes Access to the

Internet and the World

The Power of the Internet
Top five countries by internet users

e ey v China

721,434,547
® o 2 5 5 o 8 8 India

462,124,989

286,942,362

i USA

m Brazil
139,111,185
ﬁ Japan
115,111,595

Making the World Easier to Reach
Leading Smartphone Sales (Units sold in Millions)
2008-2017
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Bources: Intemet Live Stats, of 2016; Gartner, Credit Suisse First Boston; company data; GFK, December 2017. There is no assurance that any estimate, forecast or

projection will be realized.



Access To The Internet

A long way still to go for internet penetration in EM
Urban individuals not connected to the internet as a % of total urban population in 2017
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FinTech Adoption Rates

FinTech adoption rates

Share of digitally active population using the following FinTech services, by country (2017)

Money transfer Financial Savings and Borrowing Insurance

and payments planning investments
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Catch Up & Keep Up or Give Up

arrogance of success is
to think that what you
did yesterday will be
sufficient for tomorrow.
William Pollard
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