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Vip.com's discount sales journey

VIP.COM
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Vip.com is The world's leading online discount retailer
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Vip.com has long been the leader in China's limited time sale market,
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Vip.com is the world's leading online discount retailer.

VIP.COM
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Pursumg high-quality development, Gaining Profits for 45 Consecutive Quarters

101,900 117199 403,200 112:900

93,000
84,500
72,912 FEW (B ARH/ER)
Net revenue (Unit: RMB/one million)
56,591
40,203
23,129
10,421

2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
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Recognized by the Industry, Ranking Top among Many Industry
Authoritative Lists

20235FELE1 0FFENIE NiFE2023HERNETE INEBERFIEERARJREEE
ME+E50038 TOP10015 8841558347 BTV RN aIKYE
Ranking among the list of Fortune Ranking No. 3 in the 2023 China Environmental policy and management
China 500 for 10 consecutive years Online Retail TOP100 List system & green packaging ranking in

in 2023 the forefront of the industry

(F=E) HES5003= BIFHTRI R g% (DJSI)
Fortune China 500 Dow Jones Sustainability Index (DJSI)

o . = . . o Awarding Forbes China Best Employer of the Year and Most
Ranking among the list of Global Powers of Retailing Top 250 Sustainable Employer
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Ranking NO.67 among Deloitte's Global Powers of Retailing Top 250 in “2022{ERHPEIFERRTIFEARAOREE" RIAKR,
2023 Awarding 2022 Forbes China Best Employer of the Year and Most

Sustainable Employer
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Vip.com's Core Strategy——Brand Discount Sales
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Covering all Categories, Highlighting Wearing Products Moat
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Global brands Direct overseas purchaseA Enjoy the global good life
R1+44,000+ AfERIE ” 10NEID AR 100%ER | RERSE | Rk HoeEE

Over 44,000 cooperative brands 10 overseas offices . :
100% certified products Fast delivery Tax-free Vip.com self-operation

Platform construction
of all categories

‘ PaaHPEER

fEmbRih EWMP BIPREZ BEER BKERIT (Bl
Boutique Beauty Overseas Baby and maternal Jewelry Digital Products

clothing products bests products

VIP.COM
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Global Buyers for High-quality Products and Low Price
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Lﬁﬂgonooo Frankfurt Seolu\l
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Malaysi

Fhhnie

E‘ﬂ_$ggﬂkﬂg;¥ Singapore
M ore tha n 1 '000 professional buyers

VIP.COM
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Full-matrix Brand Discount Sales Upgrades
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Four brand discount sales upgrades

BEHR EEHE EHETTR

Product upgrade Channel upgrade

BEHE

Customer group

upgrade Operation upgrade

VIP.COM
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Full-matrix Brand Discount Sales Upgrades

HE = A,
A=
Vip.com

- EREE-

--- Direct overseas
purchase and self-operation ---

BT

---- Consumption concept upgrade
and maintenance --

Ak RS
Brand goods

SEAR

- HZE (S EXT -

1
WEA=
High-quality but not
expensive goods

2Bk e zese =l discount sales upgrades 7le . mhE4S5sE FhEieE
Global high-quality products -- Buyers at home and abroad - -Bare price with no routine- Bare price
= =5
nn#f#se
Brand discount sales
A
BF BT
On-line Off-line
= A -
KeEm=APP RaER RABTE BRSSRER
Vip.com APP Vip.com applets Vip.com Offline store Outlets
ﬁﬂ?&*ﬂﬂa Super Brand Day
ﬂﬁﬂ'l‘*?@ Vip Rush
VIP.COM 10
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Measures for Ensuring Certified Products- Nine Quality Control Principles &
Ten Guarantees

1400
iELAR
Nine quality control principles

2ESEHREE tXLIEHEEENR
Platform takes all (BB mRERIM)

responsibilities in the first place Return of goods and refunds
i without reasons within 7 days

g!k*nmA%E_gﬁ i (except for some special products)
Inspection by professional
P o H142 RARTEHLISIN
Formal authorization of

IRE 21T well-known brands
Traceable closed-loop service _ e
process - AWMBEINZE S

. i Human-machine interacted

REEBEFFEIAIE verification of

advertisements

ZISHFERIGHFRIE

Multiple insurances

Quality management system
certification

INEXFERRS
Eight checkpoints for product !
quality

VIP.COM

TERE

Ten guarantees

EHRE
Strength-based reliability

R RIS

Quality assurance

RiRRIE B=REE

Goods supply guarantee  Third party guarantee

ERFRE

After-sale guarantee

IR

Authorization guarantee

BRASERIE FERE

Credit guarantee

B RkRIE

Authority guarantee

Quiality inspection guarantee

i RIS

Logistics guarantee

11
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Measures for Ensuring Certified Products- Reaching Strategic Cooperation
With CCIC

ARRRTREAN
/ IEI:II:I

MERSTIPEPOIARLIESIE, SEERFRISAER
A, HSHEPEHBESESLRE, NS ESE
HITZE, RYEE, BIRER.
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A professional customer service team of nearly 2,000 people

@ EEs - EEa, maasiREE RS

Providing professional services for consumers through online means and
telephone

\ SRS -

ST, DR TR SRR RA SIS | AR
BT T :
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Ll :

' Wi, EEERIE
sue- WEETEC M -
Call center

Smart customer

service system &8 ﬂ

Online service

==\ center AN
} ‘_- ~ ¥

VIP.COM
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Vip.com's Values

VIP.COM
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Vip.com's Vision and MlSSlon

B N AZE—RABEFESES

Vision: Becoming a world-class e-commerce platform

ffan: (ERmRER, EAERER

Mission: Inheriting quality life and Improving happiness experience

VIP.COM 15
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Vip.com's Business Philosophy

EF=R
- BFEXR, ENEEPRE, RAGETTHIRARGIRES
E—UITFNRER, BEERELE
i} «  THRRIAFOEMRSS, AeEFIRE, AEPEENE
%%EI
BENOREENME, MR HEE, ERISE
J-I-j:tﬂ}ﬂ: z \EJZ-L(
@ REF—NURT, LRTEHTIFNEEsE=EET
EFaIEkEF
- BiIffkFEERR, EEE{USIFKEF
*I AWW* - BIRGE, WEES, —EHEREHERIIESING
ERitS

W@EZﬁ,E%ﬁ\ﬁ%ﬁﬁﬂ(ﬁGyﬁﬁﬂWﬁﬁﬁ
=E, BisEReATR
é%ﬁﬁ ERTEZAFENA, Bkt

VIP.COM




gl\%ﬁ}l.kiw Promoting Corporate Culture

Makmg Employees Happier and More Cohesive

HEEIE

1umsgenon. SRFMA, nzan, —MBREED
2unus aam& ﬂ‘lﬁlﬁ B2FAI. AZFAL

ERS BRI R ARS WEES Y AREEE HRTREMAERASIES, FERTHHHR
Catering services provided by Expanded assistance ranges Providing humanistic cultivation approaches
domestic well-known catering system of V-Funds

for employees, enriching their spiritual world

I RS u&nnz:J\ILﬂJ 66N R TIERER

Vip.com's annual meeting Vip.com's sports meeting 66 employee clubs
VIP.COM 17



IR 2 mINE RZTEEARREITHIIX

Innovative Charity Projects for Helping Diverse and Precise Groups

=154 ): 2 = PYN EZBE
V-Love « Mothers V-Love Charity Program Rural revitalization
BAHLER BT MEARTE, B CABNEREEASEES, LSHIRIROSH,
1506 FELRE SRHBIT 22028 "EEL” IREHBAZTE, RALHERELR. RAEHANTRHEE

With launching more than 41 high-quality public  Investing more than 200 million yuan on Langtou Village rural

FIESEFINE LT ASHHAR
MERITRS T17 A5 ERRERE

Creating a comprehensive support system for )
welfare projects, more than 15.06 million revitalization project to explore a sustainable model of high-
single mothers . The project has served a total of ) ) )
members have participated in donating more quality rural development and common prosperity. The project
174,000 struggling single-parent families.
than 22 billion "V-Love" . takes cultural revitalization as the core direction, combining

Langtou’ s strengths as a national-level ancient villagg.g

VIP.COM
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Vip.com spent more than 719 million yuan on its charitable activities
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1518
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175+

FSR M
RiRMEE

100731

VIP.COM

B AR
150677 +
AR5

Kitang

7.19:

BE20235FFK,
As 2023,

1.4
A=

Vip.com
RALTEREEE 7.19 {27,

spent more than 719 million yuan on its charitable activities.

ISR R TS NEtEER
Sustainability promoters Communication Award

........
.....
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Vip.com Create a Sustainable New Life
((We-Life —HIaTiSGEsEE )
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The ESG rating remains good, and the corporate social value continues to deepen

MSCI

ESG RATINGS thE N TP
e

[ccc] 8 [ oo o] a [V awn ] eakiE akiEH

Vipshop is a leader among 340 companies in the
retail - consumer discretionary industry.

ESG Rating distribution in relation to industry
peers

Universe: MSCI ACWI Index constituents retail - consumer
discretionary, (340 companies)
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